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Several online marketing options are currently available. For starters, social media platforms provide several options to access to a diverse and wide variety of customers (Adams, 2016). For instance, using paid Instagram influencers can enhance the number of users who view one’s products (Adams, 2016). This, however, is not as specific as Facebook ads which can be used to target customers with certain characteristics such as their age-groups, physical and regional locality, activities, occupations and other factors (Adams, 2016). Similarly, business listing sites such as Yahoo Local and Google Local can help one to target clients within a specific locality (Adams, 2016). Nonetheless, they can be hectic because they require one to consistently upload and update data regarding their business (Adams, 2016). Other online platforms such as Yelp can be useful in enhancing brand image, but this often requires a lot of time to acquire customer loyalty (Adams, 2016). Likewise, a written blog about one’s business may require additional time for recognition, also needs constant quality content (Adams, 2016). Fundamentally, Facebook ads and Google ads are superior to other online marketing alternatives due to their relatively high user traffic (Priceonomics, 2018). Nonetheless, one should use multiple platforms to maximize the marketing potential.
The decisions to be made in my business report will include the choice of advertisement platform that I will use and the customers that I will target. Since my customer base is 75% mobile and 25% desktop, I will prioritize the marketing platforms that are easily accessible through mobile phones. I will also include the targeted monthly increase in the number of visitors per day required to achieve 4000 visitors per day within a time frame of 12 months. Since my conversion rate is 25%, I will also include the number of conversions per day together with how I will maintain this conversion ratio. Using Facebook ads, which costs an average of $1 per click, my daily budget will be 4000 multiplied by $1, which is about $4000 (Irvine, 2020).
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